


THESE SUCCESSFUL 
MALAYSIAN TALENTS HAVE 
THEIR OWN STORIES TO TELL. 
FROM INTERIOR TO PRODUCT 
DESIGNERS, WE GAIN A LOOK 
AT HOW THEY CAME THIS FAR 
IN THE INDUSTRY.  

malaysian
talent
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UK and Australia

ANDREW CHONG CHIN CHUAN, 

brand strategist, interior and

graphic designer, founder of 

Andrew Chong Design and 

DesignMatch.co.uk.
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For more information, 
visit www.andrew-chong.com.  

A resident of Australia, this Malaysian-
born designer relates his experience 
as an interior designer both locally and 
abroad.  

He was a book prize student and a 
distinction scholar at KBU International 
College. He subsequently graduated 
with a First Class Honour Graduate 
in Interior Architecture and Design 
from the Nottingham Trent University. 
He was also a Brunel International 
Scholarship Holder for MA in Design 
and Branding Strategy. 

He has since won numerous awards 
as a designer, one of which was being 
billed as the Top 12 Young Interior 
Designer in the UK in 2012. Today, 
he takes on the responsibilities of a 
senior designer at Shaun Clarkson ID 
in the UK and also a founder of Andrew 
Chong Design and DesignMatch.co.uk. 
“It is an online designer database that 
allows users access to essential design 
information quickly. It matches people 
with service providers and contractors 
to solve their design needs.” 

Andrew tells us that he loves to 
draw since he was a kid. “When I 
began drawing spaces and objects 
from a three dimensional perspective, 
I developed an interest in reading about 
it and eventually it got me interested in 
interior design.” 

Before he left to study in the UK, 
he worked in Kuala Lumpur as a sales 
and in-house graphic designer at New 
Convox Sdn Bhd. He also had four 
years of experience as an interior 
designer and department leader at 
Sacha and Tan Architects Sdn Bhd. In 
the latter company he developed his 
drafting and designing skills. “I was 
very lucky to have worked with three 
Malaysian world renowned architects, 
Ar. Sacha Noordin, Ar. Soon Tan and 
Ar. Pik Zen.”
  Andrew has received branding 
projects for big brands such as 
Chivas, Pernod Absinthe ,Perrier 
Jouet Champagne and Oddka. He also 
led the design of Pernod Absinthe 
and Perrier Jouet Champagne theme 
room for The Box London, an exclusive 

cabaret nightclub. 
Currently, Andrew is leading a 

team alongside Shaun Clarkson ID in 
designing a brand with focus on the 
environment for all Absolut Vodka and 
Absolut Elyx worldwide, by proposing 
suitable decor and styling elements 
to put into their global catalogue. The 
goal is to ensure Absolut has a specific 
cool collection to use in their event, 
party and branding activities. 

His recent Selfridges project saw 
him working under the Pitfield London 
label. He designed decor products and 
furniture collection for their home 
and accessories department which 
consisted of bespoke and one-off 
pieces under four themes: Creature 
Comfort, Embellished, Precious Metal 
and Electric Eclectic. 

Now that he is in Australia, Andrew 
returns to Malaysia a few times a 
year, “I would like to get involved 
with commercial projects where 
I could emphasise and highlight 
Malaysian heritage and culture while 
simultaneously making it cutting edge 
and trendy.” 

1. Andrew’s Vodka Brand activation. 
2.Classic pop chair from Selfridge’s. 
3. Furniture collection from Pitfield Christmas 

collection. 
4. Andrew’s recent project.
5. Bespoke pieces for Selfridge. 
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UK

NIK A RAMLI, founder 

and interior designer of 

Nik A Ramli Enterprise.  
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For more information, 
visit www.nikaramli.com. 

It all started with an aquarium for this 
award-winning interior designer, Nik A 
Ramli. Though there is a serious lack 
of fish inside, he admits to owning the 
aquarium till this day, decorated with a 
little vintage wooden house and a few 
safari toys. It was a sense of curiosity 
and an aquarium on display at an 
animal hospital that kick started his 
desires to be an interior designer. 

He received two diplomas: BTEC 
National Diploma at the Bradford and 
Ilkley Community college in the United 
Kingdom and a Diploma in interior 
design in Malaysia. He also obtained 
both BA (Hons) Degree and MA from 
De Montfort interior design, UK. As 
soon as he graduated, aged 19, he 
became a full-time interior designer. 

He tells us what inspires him, 
“I’m always open to new ideas to 
gain inspiration and learning from 
others is an important part of the 
learning process. I’m inspired by my 
surroundings, the people, countries 
and places that I have visited. Things 
that I’ve observed, the landscape, 
even the music I’m listening to. Your 
questions also inspire me. By the way, 
I still get inspiration from looking at 
aquarium displays.” 

This versatile interior designer 
has a number of ongoing projects. 
He is designing an open-space living, 
dining and cooking area using the 
client’s existing furniture, with some 
soft furnishing which he is working on. 
To him, the play of colour is a crucial 
part of interior design. Different 
colour combinations emit different 
atmospheres. A coffee and cream 
combination, for instance, delivers a 
classic look where neutral colours 
blend harmoniously. To avoid colour 
clashes, he suggests painting colour 
palettes on the wall and living with 
them for a few days to see if they work 
for you.

Apart from being an interior 
designer, Nik is also a writer and a 
blogger. He readily gives readers tips 
on interior design through his blog, 
www.nikaramli.com. He has plans to 

publish a book on interior design which 
is in the midst of being compiled. 

His commercial projects include 
Matrade London and La Mardia Bakery 
and Café.  On future projects, Nik would 
love to work on an existing historical 
building in Malaysia and convert it 
into apartments, a museum, a store 
or even a hotel. He also produces 
his own furniture and decoration 
range to which he aspires to add soft 
furnishings. He toys with the idea of 
designing a shelter home or a stop-
over area where the homeless can 
clean up, rest, get an education and be 
safe. “I would love to design a mosque 
with a twist using the interior space.” 

This renowned designer feels that 
he is continuously learning about 
current trends, products, designs 
and sales from his projects. He says 
it is not just about good design but 
that the designs have to work for the 
clients and their budgets. “Getting to 
know the clients and bringing their 
ideas into reality is one of the best 
parts of the job. By working on a 
design brief provided by the client and 
helping them through the design and 
the research process of the project is 
very rewarding.” 

“I have to be proactive by visiting 
interior design trade fair shows. 
To grow in a career is not to be 
comfortable, but to leave the comfort 
zone.” 
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1. Reading corner. 
2. Open plan dining room.
3. Open plan living room. 
4. Lamps. 
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UK

HASSAN ABDULLAH, interior 

designer and co-owner of Les 

Trois Garçons restaurant, 

Loungelover bar, Maison Trois 

Garçons shop as well as a home, 

The Château in France
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For more information, 
visit www.lestroisgarcons.com.  

Portrait Matthieu Salvain.  
Photos Paul Raeside. 

He is known for making bold statements 
with eccentric yet chic pieces which he 
welcomes into the homes of his clients/
his restaurant. The designer tells us 
his story on how he started off as a 
law student.  His humble beginnings as 
an interior designer grew from selling 
antiques at Camden street to being 
a successful designer who throws 
birthday parties for celebrities like 
Madonna at his renowned restaurant, 
Les Trois Garçons in Shoreditch. 

Interior designing was his true 
calling for Hassan Abdullah, not law. 
During one summer holiday, he took 
a trip back to Malaysia. As if it was a 
twist of fate, during this period of time, 
their house was being renovated and 
he got involved. “Upon returning to 
London, I promptly enrolled myself for 
an Interior Design degree at University 
of North London.” 

The first project he took on as 
an interior designer at Ezra, Attia & 
Associates was Lanesborough Hotel in 
London. In 1993 he quit his job and 
set up an antiques and interior design 
business with Frenchman, Michel 
Lassere and Swede, Stefan Karlson. 

The three of them met through 
mutual friends. “At the time, Stefan 
was working for a travel company, 
and Michel was studying language in 
London. We discovered we had mutual 
interests, and we just hit it off.” His 
flair for design surfaced when he, 
together with his partners, refurbished 
their rented flat on Baker Street and 
retouched junk shop items and antiques 
to sell at Camden market. In two years, 
their business expanded into three 
shops at Notting Hill Gate, Marylebone 
and Islington. 

In 1996, the trio purchased a three-
storey building which used to be a 
Victorian pub from 1880 and converted 
it into an apartment in Shoreditch. 
Later on during a party, a suggestion 
was made by a friend to turn it into a 
restaurant which they took up. In 2000, 
the ground floor eventually became a 
restaurant named Les Trois Garçons 
(The Three Boys), with its intriguing 

interior of stuffed animals adorned with 
costume jewellery. It shows off a quirky 
yet posh sense of style that seems to 
work together. 

Together with his business partners, 
they managed to expand with a cocktail 
bar, loungelover in 2003 and a ware-
house turned lifestyle café selling 
furnishings, Maison Trois Garçons at 
Redchurch Street in 2013.

Together with Michel and James 
Gold, Hassan owns an interior design 
firm called L3G Designs which offers 
customers custom-made furnishings. 
He also designed and got involved 
in projects involving big brands and 
legends such as Selfridges and Philippe 
Starck. 

The interior designer recalls with 
passion when asked what it was about 
creating new furniture that excites 
him, “everything really, from creating 
new concepts, working with all sorts of 
fabric and materials, to just watching 
my ideas come to life”, he says. Hassan 
also touched on his dream of having his 
own London boutique hotel. 

Apart from residential and 
commercial projects lined up, they 
are expanding both floor space and 
their contemporary furniture collection 
in Harrods. They are also currently 
working on a small collection of rugs and 
wallpaper and designing the Champagne 
Bar for Decorex International 2014. 
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1.Maison Trois Garcons Cafrer, London
2. The Chateau de la Goujonnerie by Paul Raeside.
3. Bedroom at the Chateau de la Goujonnerie, 

France. 
4. Dining area of the Chateau. 
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Malaysia

JOSEPH FOO, 

graphic designer and 

co-founder of 3x, 

3nity design,  Art4Soul

and TriDi (3Di) 
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For more information, 
visit www.3nitydesign.com. 

Joseph received his graphic design 
education in Kuala Lumpur and San 
Francisco. He started as part of a 
brand identity design consultancy. “I 
have always maintained an interest in 
product-development especially when 
it reflects Asian identity or material 
experimentation.” This set him along 
the path of a graphic designer in the 
creative industry, working in the USA 
and Singapore before he headed back to 
Malaysia. 

He then established Trinity Visual 
Communications (3nity) with two other 
partners in 1996, aimed at making 
3nity a multi-disciplinary brand identity 
consultancy. In 2000, he co-founded 
Art4Soul, a visual communicator, where 
a community of designers and writers 
uses various designs and art forms to 
convey messages on spiritual renewal.  
This is followed in 2007, by TriDi (3Di) 
which is division exploring product and 
furniture design. 

He has undergone several milestones 
in his career. He won several awards 
including Creative Circle Awards in 
Denmark, Hong Kong Design Awards 
(HKDA), MC2 Design and Advertising 
Awards, Malaysia, Cutting Edge Moving 
Image International Festival, Korea and 
Longxi Design Awards in Asia Region.  

For his expertise, he is on the advisory 
board of Design 360°, Concept & Design 
Magazine in Hong Kong and Dasein 
Academy of Art, Malaysia and also a 
jury for design awards by by Creative 
Circle Awards in Denmark Cannes 
Lions International Advertising Festival, 
France and Kancil Awards in Malaysia. 
He is also the co-founder of numerous 
other establishments internationally 
from Copenhagen to Beijing. 

On the business side, he is involved 
in Ornapaper+, a collaboration between 
3nity and Ornapaper. It came about 
after 3nity was invited to conduct a 
branding exercise for Ornapaper. As a 
result of high demand of their products 
from clients, they realised that a lot 
of wastage is incurred. “So we pull 
a separate team to look into making 
something useful from these wastage. 

The technical team from Ornapaper 
definitely smoothen the process of 
making products using recycled paper 
cardboards.” 

Joseph points out that cardboard 
products have already set a trend 
in some countries and it should go 
beyond a trend to a movement of 
reuse and recycle that everyone can 
embrace and practice. Cardboard is 
also a recyclable material that is also 
biodegradable and cost-effective. 

The first product of Ornapaper + 
was a cardboard stool which invoke 
questions like, “can it last?” “can you 
seat on it?” and “are you sure?”  To a 
question of durability, he responded, 
“they can’t last like plastics but it is 
cardboard!” 

They designed the products seen 
at the recent Malaysia Eco Building 
and Design Exhibition 2014 (Eco-B) 
in Mandarin Oriental Hotel Ballroom 
for Ornapaper+. The booth exhibited 
products which combine product 
design onto environmental friendly-
corrugated cardboard. These include 
products like envelope, cross-band, 
doctor bag, grocery series and items 
such as benches and stools. “It is 
about the acceptance of imperfection 
in life.” Joseph says. 

Through this collaboration, he says 
that he has learnt a lot about working 
within limitation and to embrace 
imperfections. 
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1. Doctorbag.
2. Name cards from the recycled series.
3. Benches. 
4. Collaboration between Ornapaper+ and 3nity. 
5. Stools.
6. Recycle folder from the recycled series.
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